
chain management. Factors such as sudden shifts in consumer behavior, economic 
disruptions, and rapid changes in the competitive landscape require a comprehensive 
view of the factors influencing demand. Utilizing multimodal data, such as news 
articles, customer reviews, and financial markets, provides a complete picture, leading 
to more e�ective decision-making.

Features
 

Multimodal data integration: Unlike traditional systems that primarily use historical 
sales data, this tool integrates diverse data types, including qualitative data like news 
sentiment and customer reviews
Real-time analytics: The ability to process and react to real-time data feeds, adjusting 
forecasts and supply chain strategies dynamically
AI-driven insights: Leveraging advanced AI techniques to uncover complex patterns 
and correlations that humans might miss, enhancing predictive accuracy

Key di�erentiators

Aggregates and analyzes data from disparate sources to provide a unified view 
of demand influencers
Uses machine learning algorithms to refine forecasts based on incoming 
data continuously
Automates inventory and replenishment processes based on predictive analytics, 
reducing human error and improving e�iciency
O�ers tailored dashboards that provide stakeholders with insights into key metrics 
and performance indicators

Benefits

Reduces the likelihood of overstock and understock scenarios, minimizing wasted 
resources and missed opportunities
Allows businesses to respond swiftly to market changes, maintaining a 
competitive advantage

DemandNova

Traditional supply chain management systems often depend solely on historical sales 
data to predict future demand. This method can be flawed as it neglects external 
factors such as market trends, consumer sentiments, and economic indicators. As a 
result, businesses may encounter overstocking, stockouts, and ine�icient resource 
allocation. Zensar’s DemandNova addresses this issue by o�ering a comprehensive 
approach to demand forecasting that integrates multiple data sources, thereby 
enhancing accuracy and responsiveness.

Need for this o�ering

The complexity of global supply chains and the volatility of market conditions 
necessitate a more agile and informed approach to demand forecasting and supply 

Optimizes resource use across the supply chain, cutting unnecessary costs and 
improving the bottom line
Adapts to varying scales of operation, making it suitable for businesses growing in 
size and complexity

Use cases

Retail industry: For seasonal products where demand can shift dramatically based 
on trends and consumer sentiments reflected in social media and reviews
Electronics: Where product life cycles are short, and consumer interest can spike 
or wane quickly based on technological innovations and competitor actions
Pharmaceuticals: Where the need to respond to health trends, regulatory changes, 
and market entries of new drugs can benefit from enriched data forecasting
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